E CQN\ME‘R’C
A!iNTANGAanAN PELUANG G:BARU

RA‘N.S .@RTASI N‘ill.eels

E s

‘----.
Will7J77 ©

GOLD SPONSOR: SILVER SPONSOR: BRONZE SPONSOR: INSTITUTION PARTNER: MEDIA PARTNER:

B
TATA MOTORS ﬁn ’0‘ JNWE @\VUTama Bisnis Indonesia® Bisnis.com TRUCKVACZ

'°"° POSLOGISTICS

SUPPLY CHAIN INDONESIA www.SupplyChainindonesia.com
Komplek Taman Melati B1/22 Pasir Impun Bandung 40194 | B sekretariat@SupplyChainindonesia.com
Phone: +62227205375 | f Supply Chain Indonesia
Mobile: +62 82115159595 | @ Supply Chain Indonesia



LA @2 @ aseenmos

OB e

Témonﬂééer

Indpnema
How Indonesia Existing Players Response
to Major Shift in E-Commerce
Natal Iman Ginting
Project DirectorMaritime & Logistics TELKOM
Copyriéel;:-gggg

PROBIS MILES

SEMINAR “E-COMMERCE: TANTANGAN DAN PELUANG BARU
BISNIS TRANSPORTASI DAN LOGISTIK”
HOTEL NOVOTEL BANDUNG, 5 SEPTEMBER 2015



Telkom &

INDONESIA EXSISTING POTENTIAL indonesia
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AUTONOMOUS LOGISTICS TRANSPORTATION indonesia
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Retail goes online is necessity, effective commerce requires an effective logistics. Indonesia
is in inflection point fowards new state of commerce. Loser and winner will be defined in 3-

5 years later. Indonesia will take which side ?
ECOSYSTEM INFRASTRUCTURE REGULATION

» Less investment » UNnsupported »There is no

 Indonesia infernet speed regulation to
E-Commerce are quality to run and support and
owned by foreign access any web promote local
investors service player

« Small number of
Indonesia ICT
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NEW TRADE VS OLD TRADE Indonesia
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Telkom as the biggest telecommunication companyin Indonesia joined
with some projects aim to make Indonesia infrastructure better:

Support Infrastructure in 24 main ports

Developed tfruck database system (SIAB)

_, e T M B Build National Logistics Trace Tracking Platform

@ erorosiseaton BB Eam Developingintegrated ICT Logistics for logistics
Y oo o companies in Indonesia

9 24 New Ports Location
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Persaingan, Jayalah Indonesia,

Jayalah Telkom Indonesia
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